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In the context of global quarantine and uncertainty, an important aspect is the development of the economic
spheres of the post-pandemic world and its new standards. The measures taken to combat the spread of COVID-19
have a particular impact on the tourism industry, which has become one of the most affected during this period.
The study focuses on the prospects and emergence of new standards of living and doing business in countries with
a significant weight of tourism in their GDP and the impact of post-pandemic features on countries that are
beginning to develop in the tourism industry. During the preparation of the article, the dependence of the service
sector on the stable situation in the world and the challenges posed by this pandemic to this branch of the tertiary
sector of the economy were analyzed. Emphasis is placed on the study of the interaction of social and economic
factors that affect the development of the tourism industry in the context of globalization. The relevance of the
article lies in the need to predict ways to adapt countries to global change based on the experience of governments
in combating the negative impact of coronavirus on the tourism industry. The purpose of the study is to reveal the
impact of new norms of the post-pandemic world on the development of tourism. Methodology and scientific
approaches: analysis of scientific works in the fields of economics, finance, sociology and medicine. An analysis of
statistics for the COVID-19 pandemic, collected by global health and safety structures; reports of government
agencies and analysis of the impact of quarantine restrictions on the state of their economy. The ability and pace
of adaptation of the post-pandemic world to global changes and in particular to the tourism industry have been
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predicted. The result of the research is to reveal the scale of the pandemic effect on the world economy and
forecast the vectors of tourism business development in the new realities. The practical significance of the article
is determined in the analysis of the necessary transformation of the world in order to overcome further economic
crises. The social consequences of compulsory vaccinations and non-violation of existing quarantine restrictions
are positive in terms of improving the world economy.
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INTRODUCTION

The COVID-19 pandemic has become a challenge for every country and the world
economy as a whole. Uncertainty about the duration of restrictions and the difficulty of
forecasting the situation creates a significant imbalance in the management models of all
sectors of the economy that existed before the introduction of global quarantine.

Tourism is one of the sectors most affected by the COVID-19 pandemic. Before the
global pandemic, it accounted for a significant portion of world GDP. However, there are
countries where the share of revenues from the tourism industry has dominated over others.
The countries of the Asia-Pacific region and the Western Hemisphere have had particularly
significant consequences. The governments of these regions and other countries have taken
steps to reduce the impact of the global situation on households and businesses. In the long
run, this sector of the economy will have to adapt to the new standards of the post-
pandemic world.

ANALYSIS OF RECENT RESEARCH AND PUBLICATIONS

In the context of a pandemic, the question of the relationship between public awareness
of the threats to COVID-19, its impact on advanced sectors of the economy and further
measures to overcome the circumstances is important among governments. The impact of
the coronavirus on public health, the political situation and the future of the post-pandemic
world has been studied by the US National Academy of Sciences, Engineering and
Medicine. [1].

One of the biggest challenges for the post-pandemic world is to develop mechanisms
and adhere to the stages of recovery of the tourism industry and optimization of the service
sector. Analysis of the consequences caused by COVID-19 and methods of development of
the tourism industry is presented in the study of Abbas D., Mubin R., lorembert PT, Raza
S., Mamirkulova G. [2].

Global gquarantine has changed the perception of country management, which needs to
change and gradually adapt to new features related to the tertiary sector of the economy.
The impact of the pandemic on the tourism industry, the modernized vision of governance
and its impact on society was highlighted in the work of Rakhman MK, Gazi MA, Buyana
MA, Rakhamana MA [3].

An important role in restoring the stable state of the world economy is played by
overcoming the negative impact of the spread of COVID-19 on business and organizing
assistance programs for small and medium-sized businesses. The economic impact of the
pandemic on global entrepreneurship and small business was studied by Belitsky M.,
Gunther H., Kritikos OS, Tyurik R. [4].

Mention should be made of the regulation of quarantine restrictions and the measures
taken by governments to reduce the rate of coronavirus spread. The sphere of services
directly depends on the scale of the pandemic situation, so the introduction of new methods
of managing public processes is the subject of research. Ashraf BN writes about the
influence of state interventions in the economy in his work. [5].

Another important component of the normalization of the post-pandemic world is the
prospect of stabilizing the financial situation among the population of countries facing the
crisis [6].

SETTING OBJECTIVES

The purpose of this research is to predict the impact of new standards of the post-

pandemic world on the development of the tourism industry based on available data;
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analysis of the ability to adapt to global change by countries with different levels of
economic development and the development of the tourism industry. Among the main
objectives of this study are the following: to analyze the statistics for the period of the
COVID-19 pandemic, collected by global structures on health and safety; analyze the
reports of government agencies and analyze the impact of quarantine restrictions on the
state of their economy; to forecast the capacity and pace of adaptation of the post-pandemic
world to global change and a particular tourism industry.

RESEARCH METHODS
The following methods were used to obtain the results of the work: comparative
analysis of scientific publications and research on the work of tourism companies in the
world in the post-pandemic period; monitoring the data of international organizations,
government agencies of different countries on the success of the pandemic; method of
forecasting the possible development of the tourism industry on the basis of published
statistics for the period of the COVID-19 pandemic.

RESEARCH RESULTS

Prior to the COVID-19 pandemic, the tourism industry became one of the most
important sectors of the world economy, accounting for 10 percent of world GDP and more
than 320 million jobs worldwide. [6].

The economic shock was felt not only by countries that are completely dependent on the
tourist flow. For example, in the United States in Hawaii by August 2020, every sixth job
disappeared. In Florida, where tourism accounts for up to 15 percent of state revenue,
officials said it would take up to three years for the industry to recover [6]. However, the
biggest blow from the introduction of global quarantine was felt by countries that are
closely linked to tourism and do not have developed analogous sources of income.

With the onset of global lockdown, the service sector has faced a global problem: the
limitation of contact services, which occupy a leading position in the tourism industry, and,
as a result, a catastrophic reduction of jobs. Governments in many countries have taken
steps to overcome the difficult situation. For example, in Costa Rica, national holidays have
been temporarily postponed to Monday to increase domestic tourism by extending the
weekend. Barbados has introduced the "Welcome Stamp” visa, a one-year residence permit
that allows workers from abroad to live and work in the country. Similarly, the Fiji Islands
launched the Blue Lanes program, which allows yachts to moor their shores after meeting
strict quarantine requirements. [7].

In 2021, the situation with the restrictions caused by COVID-19 is gradually improving,
even with new outbreaks. Given that the world community is adapting to new living
standards and with minimal losses accepts the quarantine intervention in their lives, it can
be argued that today is already a post-pandemic time. The state of the most affected sector
of the economy is also stabilizing - tourism, but with modernized standards and norms to
which the population of the planet will have to adapt.

The impact of new standards of the post-pandemic world on the development of the tourism
industry are:

- adaptation of society to the norms that have emerged to ensure the security of the
population in a "rediscovered” world. One such rule is that a person who wants to leave
their country must have a vaccination passport;

- the development of contactless service delivery has different implications for a post-
pandemic society. On the one hand, the avoidance of mass contact of people in tourist
places shows a positive trend in patient statistics, and on the other - the automation of many
processes in the service sector has reduced a huge number of jobs around the world.

- investing in the latest technologies. In order for the industry to regain its former share
in the world economy, countries and businesses are resorting to more intensive use of
science products to ensure the safety of tourists. In particular, it is contactless registration in
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hotels and airports, forming an order in a restaurant through applications, conducting virtual
exhibitions and museum tours.

. a new feature of the post-pandemic world is manifested in the development of
domestic tourism. Such an example is considered in the studied recovery of this industry in
New Zealand [8]. However, the trend continues and extends to all countries. Such an
alternative to international movement has a positive effect on the economic situation of a
country affected by the COVID-19 pandemic.

» with the reduction of jobs, the question arises about the need for a large number of
people employed in the service sector. Also, with the spread of the latest information
technologies, robotics of institutions and enterprises, only qualified workers will be able to
hold their positions. As a result, the development of post-pandemic tourism will be related
to global automation.

« before the pandemic COVID-19 there was a significant development of one of the
areas of tourism - medical tourism [9]. After the weakening of the global lockdown, it is
expected to strengthen its position.

« During quarantine restrictions, green tourism was promoted because the reduction in
the number of international trips had a positive impact on the environment. Therefore, when
choosing transport, travel routes and shopping, travelers will mainly focus on
environmental friendliness [10].

« Tourism of the future will be closely linked to family vacations. The pandemic was
the impetus for a slowdown in life and affected the amount of time spent at home.

« The development of the industry will be facilitated by the restoration of the
psychological state of the world's population: for most people, total restrictions have
become a shock period, which was difficult to get used to. In this case, tourism becomes
one of the opportunities to stabilize the mental health of society.

« Another feature of tourism in the post-pandemic period is the accompaniment of travel
with insurance in case of unforeseen events [11]. Most people who did not see the point of
contracting with such organizations changed their minds after the pandemic.

- During the pandemic period, the share of remote workers increased, which increases
the mobility of a significant number of the population.

« A component of the further development of the tertiary sector of the economy will be
the introduction of new governance models by governments to avoid a possible recurrence
of the services crisis in the future.

Also an integral part of the tourism business are transport companies, especially
airlines, which at the beginning of the quarantine completely canceled all their flights. The
European branch of the International Airport Council has estimated that the consequences
of the coronavirus pandemic are 14 times greater than from the global financial crisis of
2008-2009 [12]. but are just beginning to recover and get used to the new conditions of the
post-pandemic world. In order to protect passengers and respond to their needs, nowadays
the emphasis lies in offering a virus-free travel experience. The current focus of airlines
marketing is on high cleanliness standards and sanitizing efforts. In the air travel business,
the process of revolutionizing the onboard experience has already initiated with the
acquisition of advanced technologies. Some of the air purification tools that airlines can
adopt include UV-rays disinfection. The incorporation of this system would limit the
disease spread and accelerate the restart of airline operations. There is also a modification
in which the middle seats are separated from the side seats on the sides of economy class
aircraft. In theory, this will help reduce the number of contacts between passengers and, as
a result, the number of infections. Likewise, many companies have limited or completely
stopped the distribution of food and drinks on board aircraft, where possible. As a result of
such actions, many companies that produce food for catering on flights are faced with the
problem of lack of opportunity to market their goods. The catering Swiss company Gate
Gourmet decided to conduct an experiment in its Australian division, because Australia was
virtually cut off from flights to the rest of the world. In June, private customers could order
lunches online, which were previously offered to economy class passengers. Gate Gourmet
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food was in great demand; the company has sold everything. Similarly, GNS Foods in
Texas, USA. It typically sells about 6,000 tons of nuts annually to American and United
Airlines. Now the company sits on unsold 43 tons of nut mixes, packed in 70 thousand
bags. However, online sales saved the company.

It should also be noted the need to study the psychological manifestations of people
who for some reason did not receive vaccination (contraindications of doctors, their own
decision not to be vaccinated, etc.). According to the authors, this can worsen the horizontal
links between people and divide them into two camps (vaccinated and unvaccinated). These
features can be used by political parties that need additional electorate. In our opinion, it is
necessary to introduce communication mechanisms for the adaptation of people who are
not vaccinated and the possibility of their access to community centers (creation of
locations to provide services to these categories of citizens). Otherwise, the world may face
fierce resistance from unvaccinated people in the future, which could lead to mass protests
and disturbances in the countries.

CONCLUSIONS

In general, the rise of the tourism industry in the post-pandemic period can be
described as the adaptation of society to global requirements for public safety. The
phenomenon of moderation in travel planning is becoming noticeable, which is manifested
in the continued development of domestic tourism, even with the weakening of quarantine
restrictions. It is worth noting the impact of the unpredictability of the COVID-19
pandemic on public mental health and the connection with the restriction of international
movement and free movement within countries.

Based on the study, it is possible to draw conclusions about the future of the
tourism industry in the context of the post-pandemic world. Among them, the most
important are: the need for vaccinations to accelerate the effects of the pandemic and
tourism development, regulation of the industry and assistance to its employees is
becoming an important area for country management, replacement of automation and the
introduction of new technologies. Thus, the main task for the global tertiary sector is to
adapt to new living standards and doing business. The need to take into account the
interests of people who have not been vaccinated for certain reasons should also be taken
into account.

AHHOTANIA

3amopa O.M., Tecauk A.B., Tapanwok JI.M., lllep6auenxo B.O., JIasic I1.M., Tapaniok K.B. Bruius HoBux
CTaHJAPTiB NOCT-NAHIEMIYHOI0 CBITY Ha PO3BHTOK TyPHCTHYHOI rajry3i

B ymosax enobansvrozo kapanmumny ma HeGU3HA4EHOCHI 8ANCIUBUM ACNEKIMOM € PO3BUNOK eKOHOMIUNUX cihep
NOCM-NAHOEMIYHO20 C8imy ma 11020 Ho8l cmandapmu. Bowcumi 3axo0u wodo 6opomvbu iz nowupennuam COVID-
19 ocobnueo ennusaroms na mypucmuuny 2auy3s, KA CMAiad OOHIEIO i3 HAUDINbLIW NOCMPAdICOANUX 3d Yell nepioo.
VYeazy oocnioscenns cxonyenmpoeano na nepcnekmugi ma Nnosai HOGUX CMAHOAPMIG JHCUMMA MA  8e0eHHs
obi3necy 6 Kpainax i3 3naunolo eazoio mypusmy 6 ixnvomy BBII ma ennugy nocm-nanoemiunux ocobaugocmeil na
Oepoicagu, sIKI NOYUHAIOMb  po3eueamuca y mypucmuuniti eanysi. I1io wac nioeomogku cmammi 0yn0
NPOAHANI308aHO 3aedcHicmb cghepu nociye 6i0 cmabinbHoi cumyayii y ceimi ma 6UKIUKU, AKI namoemis
nocmasuna nepeo yum pO32anyHCeHHAM MPEMUHHO20 CeKMOopy eKOHOMIKU. Akyenm 3pobnenuil Ha 00CIONHCeHHT
63acMO0ii  coyianbHux ma eKOHOMIYHUX (haKmopis, AKI 6NAUEAIOMb HA PO3GUMOK MYPUCMUuHOL 2anys3i &
Konmexcmi enobanizayii. Akmyanobricms cmammi nojseac y HeoOXiOHOCMI NPOSHO3Y8AMHA WIAXIE adanmayii
Kpain 00 2nobanbHux 3MiH HA OCHO8I 00c8i0y Oopomvbu ypaoie i3 He2amueHUM 6NIUBOM KOPOHABIPYCY HA
mypucmuyny 2anyse. Mema 00CHiONCeHHA BUSHAUAEMbCS 8 POSKPUINMI 6NIUBY HOBUX HOPM NOCIM-NAHOEMIUHO20
ceimy Ha po3gumox mypusmy. Memooonozisi ma Haykoei nioxoou: auaniz ma HAaykosux npays i3 odaacmet
eKOHOMIKU, ¢hinancis, coyionoeii ma meduyunu. IIposedeno aHaniz cmamucmudHux OAHUX 3a nepiod namoemii
COVID-19, sibpanux ceimogumu cmpykmypamu 3 HUmahb OXOPOHU 300p08’s ma Oe3nexu; 36imu OepicasHux
CIMpYKmMyp KpaiH ma aHaniz naugy KApaumuHHUX O0OMedceHb HA CcmaH IiXHboi exoHomiku. IIposedeno
NPOCHO3YBAHHA CHPOMOICHOCI Ma memnu aoanmayii nocm-nanoemiuno2o ceiny 00 2100albHUX 3MiH ma
oKpemoi eanysi — mypucmuunoi. Pesynomamom maykogoeo Odocniddicennsi € posxkpumms macuimadie egpexmy
nanoemii Ha c6imogy eKOHOMIKY ma NPOZHO3 BEKMOPI6 PO3GUMKY MYPUCMUYHO20 OIi3HeCYy 6 HOBUX pedanisx.
Ilpakmuyne 3HauenHs cmammi 6UHAYAEMbCA Yy AHANI3I HeoOXiOHOI mpanc@opmayii ceimy 3a0ns nOOONAHHS
nodanbuiux exonomivnux kpus. Coyianbhi Hacaioku npu OOMPUMAHHI 6UMO2 OO0 0008 A3KOBUX WjenneHb ma He
nopyutenus OICHUX KAPAMMUHHUX OOMediceHb Maromy NO3UMUGHUL Xapakmep, AKUIl CMOCYEMbCA NOMNUEHHS
Cmamy ceimo8oi eKoOHOMIKU.

Knrwouosi cnosa: nocm-nandemiunuii cgim, mypusm, adanmayis, 3Minu, 00MedCeHHsl.
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